


EVENT OVERVIEW, BY THE NUMBERS

3 3 Days over August Long Weekend Aug 1-3, 2025

40 musical artists performing on two stages 40
140 140 artisans participated, representing fine art, jewelry, 

glass, metalwork, apothecary, textiles, and more!

15K This year we had over 15,500 event goers 
come to Filberg Festival
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FILBERG FESTIVAL DEMOGRAPHIC
AUDIENCE AGE:

40%

30%

20%

10%

0%

65+ 55-64 45-54 35-44 25-34 18-24



SOCIAL MEDIA SNAPSHOT

890 New Followers 
4.8K Content Interaction 
49.3KReach 

247 New Followers 
4.6K Content Interaction 
178.3K Reach 

INSTAGRAM METRICS

FACEBOOK METRICS

FACEBOOK
6.5K FOLLOWERS
@FILBERGFESTIVAL

INSTAGRAM
4.4K FOLLOWERS
@FILBERGFEST

https://www.instagram.com/p/C-syuXlyqRx/
https://www.instagram.com/p/C-dyrC-SiJW/
https://www.instagram.com/reel/C-ZRp2ARCch/
https://www.instagram.com/reel/C-LT2TJvypY/
https://www.instagram.com/p/C_eSvDTO_wy/?img_index=1
https://www.instagram.com/p/C-PG7jexRqI/


FINANCIAL SUMMARY
Filberg Festival 2025 was a success, and 
the festival raised $96,911.15 for the 
Filberg Lodge and Park.

This funding is used for restoration and 
maintenance of the Lodge and Park. 

Key Revenue Drivers:
● Ticket Sa les
● Sponsorship /  Grants 
● Bar Revenue 
● Raffle Revenue

TICKET SALES
● 15,500 Tickets Distributed (Includes 

weekend passes 3-day)
● 1472 Filberg Member Tickets 

Distributed
● 240 Media, Sponsor & Partner 

Tickets Distributed

MRG Live is the producer for 2026, and we 
are looking forward another wonderful 
event. This is the 5th year we are producing 
the event. 



FILBERG FESTIVAL MARKETING

PRINT, DIGITAL, & RADIO MARKETING

● Times Colonist
● Island Arts
● Arts BC
● Campbell River Mirror
● Comox Valley Record
● Bell Media
● CTV2 Victoria
● MRG Live Past Ticket Purchasers
● MRG Live Press List 

● Coast FM
● The River FM
● The Eagle Radio 
● The Beach 
● The Lounge 
● The Wave 
● The Wolf 
● The Peak
● MRG Live Mailing List

MEDIA REACH: 2,513,431

SOCIAL MEDIA REACH: 197,152

CONTENT INTERACTIONS: 12,041

SOCIAL MEDIA IMPRESSIONS: 211,841



MEDIA OVERVIEW
Bell Media 

107.3 Virgin Radio:Filberg was featured on the 
events page (July 14–Aug 3) and promoted with 
4 social media posts.
CFAX 1070:Festival featured on events page 
(July 14–Aug 3), with 36 live mentions, daily 
Community Cruiser Calendar placements (July 
14–27), and 4 social posts.
CTV Vancouver Island:Listed during Mornings 
with Al Ferraby(July 14–Aug 1) and supported 
with 6 social posts.

Other media outlets included: 
Island Arts Magazine, Times Colonist, Black 
Press Media and CTV.

Pattison Media
97.3 The Eagle(Woss to Oceanside —including 
Campbell River, Comox Valley, Powell River)
● 48 radio ads a ired

99.9 The Lounge(Oceanside /  Pa rksville /  Qua licum)
● 24 radio ads a ired

88.5 The Beach(Oceanside /  Pa rksville /  Qua licum)
● 24 radio ads a ired

102.3 The Wave(Nana imo & a rea )
● 24 radio ads a ired

106.9 The Wolf(Nana imo & a rea )
● 24 radio ads a ired

93.3 The Peak (Port Alberni & a rea )
● 26 radio ads a ired



WEBSITE OVERVIEW
USERS BY CITY

33K 
Users

167K
Page Views

117K
Engagement
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MARKETING COLLATERAL



FLY AWAY TO FILBERG CONTEST

We partnered with Helijet, Evo, and Holiday Inn Expressto launch our 
“Fly Away to Filberg” social media giveaway, which delivered strong 
results both organically and through paid promotion.

● 8,780 views 
● 4,053 reach
● 468 interactions (136 likes, 245 comments, 79 sha res, 8 saves)

Our ad campa ign further amplified performance, genera ting:

● 3,018 impressions
● 2,164 reach
● $0.11 cost per engagement



FILBERG PROGRAM VIEW PROGRAM

https://vimeo.com/853756435/430e0a251d
https://drive.google.com/file/d/1tzXv454TB1JNMy73GVjFbQ2t0zYX3p3z/view?usp=drive_link


2025 SIGNAGE EXAMPLES



PRESS SNAPSHOT

https://www.timescolonist.com/local-events?_evDiscoveryPath=/event/106783962n-steph-strings-filberg-festival-2025
https://do250.com/events/2025/8/1/filberg-festival-2025-tickets
https://experiencecomoxvalley.ca/festival-event/filberg-festival-2025/
https://www.cfax1070.com/events/filberg-festival.html
https://www.comoxvalleyrecord.com/marketplace/your-favourite-annual-comox-tradition-returns-the-41st-filberg-festival-8096089
https://www.art-bc.com/events/comox/festivals/filberg-festival/
https://exclaim.ca/music/concerts/filberg-festival-august-1-3-2025


SPONSOR HIGHLIGHTS



FESTIVAL HIGHLIGHTS



FESTIVAL HIGHLIGHTS



TALENT OVERVIEW
Filberg Festival 2025 featured a diverse mix of talent that kept audiences dancing, 
singing, and celebrating all weekend long

Donovan Woods. Great Lake Swimmers, Locarno, Steph Strings, 

Jay Malinowski, The Broadfork Duo, Desmond Day, Waters,

Amy Muloin & The Alley Flowers, Pony Gold, Dana Sipos, 

Leeroy Stagger, Andrea Rose, Railroad Tye, Kye Goski, Hey Honey, 

Malakai, Tyger Jackson, Jacob Leger, Nostic, Sol Aravena,

Luna Land, Trophy Dad, Electric Timber Company, The Harpoonist,

Spencer Hiemstra, Talel McBriar, Niloo, Backyard Boulevard, 

Ghostly Hounds, Big Little Lions, The Ranters, Rockcod,

Sofia Leónne and Friends, Awakeneers, Caraluna, Paul Gellman, 

Choir Workshop with Joline Baylis, Richard Garvey W/ Bee Balm & 

Laura Sunburst, and Jimi.



TALENT HIGHLIGHTS



FILBERG FESTIVAL HIGHLIGHT VIDEO

https://drive.google.com/file/d/1CU0FXuL3mPf3lLhCWkcmRoKPmuNfBp_w/view?usp=drive_link
https://drive.google.com/file/d/1CU0FXuL3mPf3lLhCWkcmRoKPmuNfBp_w/view?usp=drive_link


THANK YOU! 
LINDA TREVOR
Executive Director
lodge@filberg.com

LAUREN COBURN
Director 
lauren.coburn@themrggroup.com

ADAM VICKERS 
Sales & Development Manager
adam@themrggroup.com

mailto:lodge@filberg.com
mailto:lauren.coburn@themrggroup.com
mailto:adam@themrggroup.com
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